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Artist Statement

My intention of this project is to create a simple yet informative infographic that distributes information on the 
top most visited tourist attractions in down-town Toronto. My goal for this project was to also make the 

infographic straight to the point with clear visuals. Throughout the project, I was challeged to access, interpret 
and understand the large amounts of information on the different tourist attractions, along with the Toronto 
neighborhoods. I mainly focused on applying the principles of information design while adding interesting 
unique components to give the infographic more character. Another goal was to gather the most accurate 

information for my subject of the top tourist attractions in Toronto while providing accurate visuals/information 
in my infographic.
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Research
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Topic Choice

Before I dove into research, I had to come up with a topic idea. Since the main theme of project 1 is To-
ronto Neighbourhoods, the topic idea I had to compliment this theme would be attraction locations. Spe-
cifically, I focused on the most popular locations that attract the most tourists. As for the designs, I aimed 
for an infographic map that would be able to display the most popular tourist attractions at specific loca-
tions. 
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st

Research
I started off this project by going on the most viewed blogs of 
Toronto to see which tourist attractions were the most popu-
lar. The cites I visited to gather information on the top tourist 
attractions include BlogTo.ca / TimeOut.com / and Planet-
Ware.com. While I did research on the most visited/ Popular 
tourist attractions, I created a list on the sidelines to keep 
track of every attraction. Creating a list is also very important 
when it comes to categorizing the different tourist attractions 
in case I wanted use categories for my infographic. (I ended 
up just focusing on the annual attendance statistics). 
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Statistics

After I created a list of the most visited/ popular tourist attractions, I began to research every specif-
ic attractions to gather the statistics of the annual attendance, description, year built, address, etc for 
each one. 05



Note: I was also keep-
ing tracks of all the llinks 
I have used for the re-
search.
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Sketches
The next step I took for this project was making sketch-
es of all the ideas I have had for the infographic. Since 
my topic/theme was based on tourist attractions, I figured 
that a map would be the best when it comes to giving intel 
and information of the different tourist attractions since the 
main demographic for my infographic would be for tourists. 
(Tourists wouldn’t know where the attractions would be since 
they aren’t familiar with the city in general). Throughout my 
sketches and my “planning phase”, I formed a lot of little 
ideas on what to include for my map and infographic. Aside 
from giving information on the annual attendances for each 
tourist attraction, I also tried to plan how to incorporate other 
statistics into the infographic as well.
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Inspiration
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Subway Map Inspo
After doing countless research on the Toronto subway maps, I 
found some interesting infographics that relate to Toronto’s subway 
system. Getting inspiration also expanded my knowledge on how I 
could use hiearchy for my infographic.
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Colour Scheme
I fell in love with the gradient look, so I decided to make the sub-
way map with gradients so that the infographic would be more 
captivating to look at. I also like the dark blue background colour-
scheme since it makes the gradients pop out.
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Digital Process
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Step 1: 
I started off with creating the Toronto Subway out-
line using the stroke/line tools on illustrator. I played 
around with gradients while making sure the map 
still relates to the same colour scheme the actual 
toronto subway map has.

Step 2: 
After I created the Subway lines, I started labeling 
and placing the subway station dots on the lines. 
This took a while because I had to make sure the 
subway stations (Black/Grey dots) were accurate. I 
also added in circles that lables the number of the 
lines. For example, line 1 is yellow.

Step 3: 
I then started using the pie tool, and implement-
ed all the statistics to ensure that the circles above 
were the accurate size to represent the different 
annual statistics for each tourist attraction. After I 
created the circles, I placed the circles on the loca-
tions the attractions belong to on the map. 
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Step 4: 
I experimented with the size and colors of the cir-
cles (These circles represented the difference in 
annual attendance per tourist attraction).

Step 5: 
I also played around with the outlines of the circles.

Step 6: 
Since I played around with color, I tried out making 
every circle a solid colour as well. In this case I used 
the colour purple.

CRITIQUE NOTES
After my first critique, I found out that the circles should not be in color since it would be confusing for the audience to think if the colours had any relations 
to the lines of the subway map. Although at first I wanted the circles to be in colour to match the graph I would make later on (The bar graph is suppost to dis-
play the statistics WHILE acting as a legend for the different colored circles as well), I got a suggestion to use numbers instead. Hence, aside from the circles, 
the critique has informed me that the lables were also too clustered and placed around everywhere, so I decided to remove the lines and redo the subway 
station lables in a way to make it look more organized, simplistic, and cleaner. 13



Step 7: 
After the first critique, I decided to make the circles 
white. I really liked the white circles on the dark 
background because it looked very interesting and 
aesthetically pleasing. 

Step 8: 
I removed the lables of the line numbers and creat-
ed a legend in the bottom left corner instead. I also 
changed the subway station lables and removed 
the lines to make the map simpler and less clut-
tered.

Step 9: 
I added in the number for the different tourist at-
tractions (the numbers would correlate to the bar 
graph that I eventually make/work on. I played with 
the circles some more (But I like the simplistic circles 
more than this feather effect one).
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Step 10: 
For this step I played around with the outline of the 
circle, but I decided to not include an outline since it 
came off as confusing and unnecessary.

Step 11: 
After the second critique, I found out that the leg-
end (for the line numbers) was too big, so I changed 
the legend by making it a lot smaller and simpler.

Step 12: I added a graph that compliments the 
numbers on the subway map.

CRITIQUE NOTES
For the second critique, I found out that the legend for the line numbers were too big. My bar chart was originally not in order from largest annual attendance 
to lowest, so I decided to change that for the final (to add hierarchy!)  
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Step 13: 
For this step I added a pie chart to display the per-
centage of the activities out of the different tourist 
attractions. I also added a brief description along 
with the cites where the statistics came from in the 
infographic.

Step 14: 
After the second critique, I decided to keep my pie 
chart simple with one colour, and used a stroke to 
divide the information rather than negative space 
(Since the negative space would cuase confusion.
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Final
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attractions in Toronto.



Reflection

In conclusion, I am happy with the overall end result of this project/infographic. Throughout the project, we were chal-
lenged to access. interpret and understand large amounts of information to put into one infographic. I learned the 
methodologies to prioritize, edit, condence, compare, while trying to creatively visual a range of complex textual and 
visual information. The hardest part about this project was figuring out how to effectively distribute information on 
a map that is captivating. I also had to problem solve to make the infographic as simple and straight to the point as 
much as possible (while giving out a lot of information of course). Throughout the critiques, I learned a lot about co-
lour and hiearchy for information design. I also manage to keep finding myself caring more about the design and look 
of the infographic, rather than focusing on the hiearchy and the simplicity infographic design should be. For the future, 
I am going to keep all the knowledge at the back of my head so I wouldn’t run into this problem as much. (I had to do 
a lot of changing, rearranging, fixing for the process. 
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